MetalMiner is rapidly
becoming the place to go
for commodity analysts,
procurement professionals
and executives engaged
in metals buying activities

™

The Forum for Metals Related Pricing Trends and Sourcing Strategies
MetalMiner has more readers than many industry trade publications
— agmetalminer.com
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MetalMiner has also rapidly gained ground against some of the largest metals trade publications
— agmetalminer.com
Unique Visits
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MetalMiner readers tend to gravitate toward two subjects:

, Price predictions—they need to better understand where specific metals markets are going
and what they should expect in the short term and the long term

, Market direction—they are interested in knowing the supply and demand outlook as well as trends
for key end markets

Sponsorship: MetalMiner offers several opportunities

, Become a Lead Sponsor of MetalMiner (only 4 Lead Sponsorships available) $45k/year
We will be limiting the number of Lead Sponsors on MetalMiner to four at any one time.
Lead sponsors receive many MetalMiner benefits:

1. Placement of your logo in a prominent place on the MetalMiner homepage
2. Logo/Text link to a page of sponsor’s choice, such as sponsor’s home page
3. One Lead Generation Whitepaper, selected from our editorial calendar and written to create thought leadership on behalf
of the sponsor. Paper to be promoted on the blog site, on Marketwire and direct mail campaigns. The sponsor will receive
full registrant details for everyone who downloaded the paper including: name, company name, title, phone number,
email address. This represents an invaluable list of qualified potential target clients
4. MetalMiner participation in one demand creation effort e.g. webinar, podcast with overall marketing input and advisory support
5. Speech or meeting facilitation at an event of the sponsor’s choosing (travel expenses not included but includes prep
and speaking time)
6. Up to two event promotions on the MetalMiner website for any event of the Sponsor’s choosing
7. One year license to re-purpose MetalMiner content for sponsor’s newsletter, website, conference, etc.
8. Sponsor directed editorial content suggestions for the blog site (up to 10 per annum)
9. 1–2 sponsor directed opportunities to place sponsor-generated content on MetalMiner with the assistance and guidance
of the MetalMiner Editorial Board. Examples may include a full range of new media formats (video, podcasts, whitepaper,
Letter to the Editor, etc.) and cover topics such as product innovation, a detailed case study, a new initiative, etc.

, Associate Sponsor to MetalMiner (Unlimited number of Associate Sponsorships
available and right of first refusal for Lead Sponsorship openings) $25k/year

1. Placement of your text logo under the Lead Sponsors on the MetalMiner homepage
2. Link to a page of your choice
3. MetalMiner participation in one demand creation effort e.g. webinar, podcast with overall marketing input and advisory
4. Up to one event promotion on the MetalMiner website for any event of the Sponsor’s choosing
5. One year license to re-purpose MetalMiner content for sponsor’s newsletter, website, conference etc
6. Sponsor directed editorial content suggestions for the blog site (up to 5 per annum)

, Lead Generation Program via a MetalMiner Perspective or Webinar $10k/each

MetalMiner Perspectives provide an objective but highly readable white paper or webinar looking
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The MetalMiner community is
a target rich metals trading
and sourcing forum. Whether
you are a metals producer,
distributor, trading company,
ETF, or software provider,
MetalMiner’s sponsorship
opportunities allow you to come
face to face with exactly
who you want to meet!
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at specific issues and trends within various metals markets. The topic can be selected from a range
of subjects on the MetalMiner editorial calendar for the year and would take the form of a four-to-five
page PDF briefing document or one-hour event. MetalMiner works with the sponsor to ensure the
topic met with the sponsor’s positioning but could typically cover a range of subjects such as:
product cost reductions, product innovation, sourcing materials in inflationary environments, or
how to use price indexes when establishing long term supply contracts, to be mutually agreed.
We author MetalMiner Perspectives in an informal business tone. MetalMiner Perspectives are not
an endorsement of a solution, product or company. Rather, we have designed them to serve as
a core piece of thought leadership for clients to use in sales or lead generation situations. To help
promote a Perspective, MetalMiner will host the perspective on the MetalMiner site and will provide,
for a one year period following publication, a separate link to each Perspectives brief on a client’s
website—or a registration page on the client’s website enabling the client to capture lead information.
Contact us to learn more about how to become a Perspectives sponsor, for more information on
the editorial calendar or to suggest a topic.

, Have MetalMiner Speak at Your Event

MetalMiner is excited to announce a formalized speakers bureau. In the past, we have collectively
spoken at over a hundred venues in many different forums in North America, Europe and Asia.
We are also expert at creating and structuring thought leadership events and road shows. MetalMiner
offers a variety of topics based on the audience, and availability. How do you know if MetalMiner
speakers are right for your event, training seminar, webinar or podcast? If we write about it on the blog,
chances are that we’ll be in a unique position to educate as well as entertain on the topic.
Speakers include:

s ,ISA 2EISMAN-ETAL-INERS CO EDITOR AND CO FOUNDER OF !PTIUM 'LOBAL )NC FREQUENTLY ADDRESSES TOPICS THAT INCLUDE GLOBAL TRADE
manufacturing perspectives, Lean Sourcing and metals procurement. Lisa likes to take on provocative topics and speak
with a point of view!
s 3TUART "URNS-ETAL-INERS CO EDITOR AND CO FOUNDER OF !PTIUM 'LOBAL )NC RUNS OUR ,ONDON BASED OPERATIONS 3TUART SPEAKS
on topics ranging over global trade and macro economics, metals trading, cost reduction strategies etc.
s *ASON "USCH3PEND -ATTERS EDITOR *ASON "USCH OFTEN SPEAKS AT INDUSTRY AND VENDOR CONFERENCES (E ALSO FREQUENTLY HOSTS PODCASTS
and webinars for vendors on a variety of topics. Jason often tries to weave in technology, economics, humor and politics into
his presentations.

, Sponsor an Application

MetalMiner has developed several applications including it’s proprietary MetalMiner IndX(SM) which
currently contains price points for over 17 types of metals from China, Japan and India. This
application is offered free to registrants for price tracking purposes. Become a custom application
developer—MetalMiner can act as a go-to-market channel for your custom application.

For more information on any of these opportunities, contact Lisa Reisman at 773-525-9750
or drop her a line at lreisman@agmetalminer.com

